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	Alberta lands a starring role on hit Netflix series
February 05, 2026 Media inquiries
From mountain views to small towns, Alberta’s starring role in a global series is driving visitor interest and economic growth provincewide.
Making its release on Jan. 16, this globally streamed romantic comedy Can This Love Be Translated? takes viewers across the globe, making a pit stop in Alberta mid-series. Albertans will recognize several local hotspots in Calgary, Drumheller’s Badlands and the Rocky Mountains, serving as unforgettable backdrops. With millions of international viewers, this kind of exposure not only elevates Alberta’s tourism profile but also strengthens its reputation as a competitive, world-class filming destination.
“Productions like Can This Love Be Translated? showcase Alberta’s iconic locations to millions of viewers worldwide, raising the province’s profile as a must-visit destination. Investing in these productions helps drive tourism spending, support local businesses and create jobs across Alberta, while inspiring more visitors to experience the province’s natural beauty and vibrant communities firsthand.”
Andrew Boitchenko, Minister, Tourism and Sport
Through Travel Alberta, Alberta’s government has invested in promoting the province as a premier filming destination and invested in attracting productions such as Can This Love Be Translated? to the region. These efforts have put Alberta’s landscapes to the cinematic forefront, reaching audiences in Korea, Japan, Mexico and France. By strategically supporting productions like this, Travel Alberta plays a key role in helping generate future investment in the province’s screen industry, creating jobs for local crews and businesses, and inspiring visitors to turn on-screen moments into real-world visits.
“Alberta’s role in this internationally acclaimed Netflix series highlights how our diverse landscapes provide the ideal setting for drama, romance and unforgettable experiences. Travel Alberta is thrilled to have worked with our partners to attract this production to Alberta. South Korea is a strong and growing market for us, and we're working to transform on-screen connection into real visits to these remarkable destinations.”
Tannis Gaffney, chief marketing officer, Travel Alberta
Maintaining and strengthening international relationships is a key priority for Alberta, exemplified by a recent mission to South Korea in September where Minister Boitchenko and Travel Alberta representatives visited partners in Seoul and strengthened connections with media such as Netflix Korea. The mission built on growing international interest in Alberta and focused on converting that visibility into long-term visitation growth and investment.
“Alberta’s talent, landscapes and stories continue to shine on the big screen, sharing the rich culture and deep history of our province with audiences at home and around the world. Can This Love Be Translated? is another example of how investments in our thriving screen industry are boosting our economy, creating jobs and helping solidify Alberta’s place as a premier destination for film and television production.”
Tanya Fir, Minister, Arts, Culture and Status of Women
“The locations were carefully selected to match the heightened emotions of the story. Canada’s special and romantic scenery – from sunsets to northern lights to lakes shimmering with sunlight – these backdrops served as another mechanism to bring out the characters’ intense emotions. I aimed to capture moments that would be remembered like a postcard for Ho-jin and Mu-hee.”
Yoo Young-eun, director, Can This Love Be Translated?, Netflix Korea
Fostering these partnerships ensures lasting economic benefits for Alberta communities with more than 60 per cent of all Alberta-made film and television projects being filmed in small cities, towns or rural locations – supporting tourism operators and local businesses while making it easier for international visitors to choose Alberta as a year-round destination.
As global demand for high-quality filming locations grows, Alberta’s landscapes, skilled workforce and local businesses continue to attract international investment that drives growth in the economy.
Quick facts
· More than 60 per cent of all Alberta-made film and television projects are filmed in small cities, towns or rural locations.
· Rural productions invest in hospitality, backing thousands of jobs and spending more than $500 million in rural communities across the province.
· Productions support the province’s visitor economy, creating thousands of jobs and spending more than $500 million in rural communities across the province.
· In 2023 alone, Alberta’s cultural film and television sector contributed $1.25 billion to the economy and supported more than 9,000 jobs, with productions increasingly choosing communities of all sizes across the province.
· Every dollar of government support towards film and television production generates four dollars of investment back into the province.
Related information
· Travel Alberta Instagram filming locations
· Alberta filming locations itinerary
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